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Chapter 5 - Who is knocking at my door? 
A personal perspective: feelings, experiences, relations

Analysis of documents chosen in the database, in relation to the experience of the host populations

 5.2  “Belge ici/Migrant là-bas”
 Document to be used Belge ici / Migrant là-bas » (« Belgian here / Migrant over there ») – 2009 campaign of the Centre pour l’égalité des chances et la lutte contre le racisme / Centre for the equality of opportunity and the fight against racism.
Document to be used (online on the site http://www.journeedesmigrants.be/ 2009 campaign):

· the presentation of the objectives of the campaign ;

· the two postcards constituting the visual aids of the campaign ;

· the demographic note Migrations des Belges à l’étranger / Belgians’ migrations into foreign countries and the educational file Suis-je un migrant / Am I a migrant (see analysis sheet in the part « Review of publications »).

Exercise 5.2.1
Analysis of the documents
« L’objectif de cette campagne est de lutter contre les préjugés entretenus sur les migrants… » / « The objective of this campaign is to fight against any prejudices about migrants... ».

In order to do this, the Centre wanted to « reverse the perspective » with a double objective highlighting on the one hand the Belgians’ migrations who find themselves in a foreign country in the same situation as the immigrants in Belgium and wanting on the other hand to show that the migration is a permanent dimension in human history.

The two postcards constituting the visual aids of the campaign can be exploited at several levels. A few suggestions of exploitation avenues:

· The general composition and the means used to highlight the objectives of the campaign.

· The analysis of the slogans (content and layout) that illustrate the two axes (the migration as a permanent dimension in human history and everyone may find himself in the situation of a migrant) : 

· « Il y a un migrant en chacun de nous » / « There is a migrant in each of us ».

· « Belge ici / Migrant là-bas » / « Belgian here / Migrant over there ».

· The analysis of the visual elements :

· the landscapes in the background : a « typical Belgian » landscape identical in both cards ... versus two different « typical foreign » landscapes ;

· the two characters in the foreground (especially the division of the faces and of the bodies into two parts and two colours).

Exercise 5.2.2
Contextualization and links with other documents

· The demographic note Migrations des belges à l’étranger / Belgians’ migrants into foreign countries will allow to know more about the phenomenon: history, causes, destinations, number of people concerned, etc.

· The educational file Suis-je un migrant / Am I a migrant offers numerous educational avenues allowing to broach the immigration issue.

· This campaign organized in the whole of Belgium by the Centre for the equality of opportunity comes within the scope of the International Migrants’ Day (18th December) instituted by the general assembly of the UNO. Do some search in the database and on the Internet to see if this day is the object of any particular actions in other countries.
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